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Welcome

How should we measure wealth? Is wealth best expressed as
a number or by the meaningfulness of our lived experiences?
What does a good balance between financial security and
high Quality of Life look like?

Welcome to the inaugural HSBC Quality of Life Report — a
close-up look at the evolving relationship between wealth
and Quality of Life as a measurable concept. In the following
pages, we explore themes around wealth that are important
to most of us today: retirement, holistic wellness, our legacy,
and investing for our life goals.

This report is based on a survey of 2,250 people across nine
markets globally, but the insights we share tell a story that
goes beyond the data. It's a story of how we as
interconnected individuals and societies are rethinking our
priorities and redefining what good Quality of Life means.

| hope this report offers some food for thought and would be
delighted to hear your views.

Lavanya Chari,
Global Head of Investments and Wealth Solutions,
Global Private Banking and Wealth, HSBC
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Introduction and methodology

The last few years brought about big changes that significantly impacted people's lives. The rise of remote and hybrid work, travel and social limitations, and
an increased focus on health and awareness of personal mortality, have transformed consumers’ attitudes and life priorities.

In the inaugural edition of the Quality of Life report, HSBC in partnership with Bloomberg Media Group explored the concept of a good Quality of Life across
different generations of affluent individuals in nine markets. This comprehensive analysis delves into the intricate relationship between physical and mental
wellness, and financial fitness, shedding light on life objectives, the role of financial planning and preparedness, and the evolving nature of retirement.

Total sample size

n=2,250, n=250 per market
Fieldwork: 30 March - 9 April 2023

Respondent Criteria: g UsS

¢ Aged 25-69

€ Financial decision makers for themselves

€ Have invested in financial products j MX

€ The breakdown of the total sample of 2,250 in
terms of investable assets was as below :

« HNW+ : USD2M+ (1%)
¢ Mass Affluent: USD100K-USD2M (79%)
*  Emerging Affluent: USD25K-USD100 (20%)

Most findings in this report focus on the Mass
Affluent respondents

Methodology:

Online access panels

PUBLIC
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Key findings - What is good Quality of Life? (1/2)

14

What is good
Quality of Life?

Some of the common priorities
across markets are physical
health, income stability,
spending time with friends &
family and mental health.

People on average allocate

64 points out of 100 to physical
and mental wellness, and
financial fitness in terms of
contribution to a good Quality
of Life.

o Physical
N\ wellness

Inter-relationship of
wealth and health & the
Quality of Life Index

The average score across respondents
on the Quality of Life Index is 75 out
of a possible maximum of 100,
indicating room for improvement.

There is a strong link between
physical and mental wellness, and
between financial fitness and mental
wellness.

Those scoring high on physical
wellness are 9.3x as likely to score

above average on mental wellness too.

- The financially fit are 4.3x as likely to
score above average on mental
wellness.

PUBLIC

Retirement
perspective

Over half of people in emerging
markets feel prepared for
retirement, while just over one-
third in developed markets feel
the same.

Inflation is a major concern for
developed markets like the USA,
Singapore, and Hong Kong.

Retirement related products and
services are in high demand
across all markets, but there is
greater interest for them in
developed markets.
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Protection against
adversities

€ Physical health issues and
high health care costs are
some of the main concerns
in achieving key life goals.

4 Hong Kong and Singapore
respondents are less likely to
have adequate protection for
healthcare.



Key findings - What is good Quality of Life? (2/2)

S XY
Longevity
planning

€ 51% of respondents intend
to work post retirement.

€ 7in 10 are driven by
wanting to stay engaged
and active, especially Gen X.
Boomers are more driven by
financial reasons.

6 &0

Financial planning
& management

¢ Many people consider

generating passive income as
a top financial goal for a good
Quality of Life, especially in
Hong Kong and Singapore.

However, the rising cost of
living and the challenge of
saving enough for retirement
can make it difficult to achieve
this goal.

PUBLIC
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Intergenerational
planning

€ Millennial respondents are

more likely to view legacy
planning from a holistic
perspective and more of them
have started planning earlier
(compared to other cohorts).

Less than half the respondents
have written a will. This is
often because they
procrastinate or think it's too
early to plan.

Some don't know where to
begin.

-
.
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Relocation
sentiment

& 27% of respondents plan to

relocate at some point for a
better Quality of Life, while
another quarter are
contemplating it.

Millennials and those from
Emerging markets are most
likely to want to relocate.

Those who intend to relocate
overseas are looking for day-
to-day requirements - opening
an account, 24/7 banking
support & money transfers.
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: . . . . . Investment preferences
?
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Physical wellness is rated the top factor in achieving a good Quality of Life, followed by mental wellness and financial
fitness.

| Quality of Life factors (among Mass Affluent)

=5 X

® =

= .
. L Emotional wellness
Financial fitness

17%
&
S &5 LA
NZ <> Spiritual wellness
Material success 7% Financial

fitness

Mental
wellness

Physical <@)
wellness

Mental wellness

Quallty Of Llfe Physical wellness
factors 7 | o
" oo
; LA . _ .
Community More important for Millennials
& Emerging markets
engagement

B3. How important are the following aspects for you to sustain a good Quality of Life? Please indicate this by distributing a total of 100 points across these aspects in such a way that more points are allocated to the aspect that you consider most
important and fewer points are allocated to the aspects that are not important to you. You may allocate ‘0 points’, ‘100 points’ or anything in between to any of the aspects, as you see fit.

Base: Mass Affluent n=1,779
PUBLIC



Investment preferences

Wealth and health Outlook on retirement Relocation sentiment )
& legacy planning

What is Quality of Life?

Physical and mental wellness, and financial fithess are the top three factors across life stages and regions.

| Quality of Life factors (Allocation of importance out of 100 points) - By generation & region (among Mass Affluent)

[ By Generation \ ! By Region \
Millennials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69) Asia Non-Asia
e -w’: )
i f
6% 5% 5% 6%
3% 6% 6% 6%
14%
15% 17% 1107 17%
19%
® Emotional wellness Spiritual wellness Material success Community engagement

B Physical wellness B Mental wellness Financial fitness

B3. How important are the following aspects for you to sustain a good Quality of Life? Please indicate this by distributing a total of 100 points across these aspects in such a way that more points are allocated to the aspect that you consider most

important and fewer points are allocated to the aspects that are not important to you. You may allocate ‘0 points’, ‘100 points’ or anything in between to any of the aspects, as you see fit.

Base: Mass Affluent n=1,779 . Millennials n=53b, Gen X n=605, Boomers n=639, Asia (HK/SG/CN/IN/MY) n=1179, Non-Asia (UK/US/MX/UAE) n=600
PUBLIC



What is Quality of Life?

Wealth and health

Outlook on retirement

Investment preferences

Relocation sentiment )
& legacy planning

The sentiment is further supported by the spontaneous responses, validating that good Quality of Life is driven by physical
and mental wellness, and financial fitness.

| Meaning of good Quality of Life (Spontaneous)

Top 5 spontaneous answers

() Healthy life / healthy body and mind

sz Security in finances
R

Quality time spent with famil
§fiy Qualiy time sp v
||| Travel and family vacations

W Leading a happy and meaningful life

BO. What does good Quality of Life mean to you?
Base: All respondents n=2,250

Work Thlng?p
Educationy &
HoYme
Environment OU
W

Worries TI

InVestmem Fassie
hiwy
FrlendsCSma‘ Wil

SausfachonBeIn Afford
HaVln% i ' Stablhty
Ch"drenF.g,.fufureHouseWant-M" - | Enjoy

Safety I a Without
Sufficient Suppr Investments
Balan Insurance
Vacatn nS l lrltyLlfestyle

xpenses

PUBLIC
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Investment preferences

. 4 . . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Beyond the major common themes, Millennials value freedom, work-life balance and education, and Gen X value travel and
are starting to contemplate retirement. Health is a bigger focus for Boomers.

| What is a good Quality of Life? (Spontaneous)

Millennials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69)

Sec! ure
om
e

WantA ouf Sufficient
a y
|

Safete TRA Gy winoul gl hysical
ing 111G ) Wealth e = \Worry
= EnStab Mentalfs:io] (& Friends
e dQ B A n&Ug - erQ i Fetla
““S*”*’SS “ 1 S‘V’s HaVIngFDebt [ ‘ ﬁOEUQh
: ei
Enou%_hp_M: Happiness B&tif%ement
SecurIeTraveI gtablllty et W [Stable
Friends i ;

: Ir - ] a .
inancially s feoriun
I G I VacauonHouse lity
%ﬂ'?g;iM OLU hr Hoeuse friends Ex%%ﬂggn Womes

A N~ S LetsureH obie: Ity
Xpensesgivental

I;reedom Comfortable
Retlremr()e/nt él r|ement IngnCIa y
Investment En%roan’g,gﬁ ducation

BO. What does good Quality of Life mean to you?
Base: All respondents n=2,250. Millennials n=750, Gen X n=75b, Boomers n=745
PUBLIC



What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment

Investment preferences

Similar priorities emerge when respondents are asked to choose key elements of a good Quality of Life.

| What makes a good Quality of Life?

Top 10 (among Mass Affluent)

55%
41% o
39% 37%
30%
I 26% 25%
Physical health Having stable Spending time Mental health Emotional Being able to Spiritual
source of with friends/ health travel and see wellness
income family the world

B1.1 In your current life stage, what are the aspects that you consider important for a good Quality of Life?
Base: Mass Affluent n=1,779
PUBLIC

24%

Home
ownership

23%

Success in my
career

& legacy planning

22%

Generating
passive income

13



Investment preferences

. . . . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Quality time with family and friends is a universal life goal, as is travel. While Boomers aim to maintain their pre-retirement
lifestyle (wealth protection), younger generations look to generate passive incomes (wealth generation).

|Top life goals by life stage (among Mass Affluent)

Millennials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69)

. 1in2aimto 2inb5aimto
2in 5 want to create passive -~ fight against
learn new skills — P 9t ag

inflation

Current life goals Goals in next 5-10 years Current life goals Goals in next 5-10 years Current life goals Goals in next 5-10 years

Spend time with Spend time with Spend time with Spend time with . Spend time with Spend time with
family and friends family and friends family and friends family and friends family and friends family and friends
Traveling and Traveling and . Generating Traveling and Traveling and Traveling and
seeing the world seeing the world passive income seeing the world seeing the world seeing the world

. Advancing in . Generating passive income . Ensgre enough prolt(.acnon . Ensgre enough pro.tc.chon . Mamtammg pre-retirement . l\_/I{amtammg pre-retirement
my career against any adversities against any adversities living standards living standards

. Generating . Ensure enough protection Traveling and seeing the . Maintaining pre-retirement . Ensure enough protection . Ensure enough protection
passive income against any adversities world living standards against any adversities against any adversities
Planning for my children’s Planning for my children’s Maintaining pre-retirement , o , o . o

. oducation . education . living standards . Generating passive income . Generating passive income . Generating passive income

Answers based on Rank 1-b5

C2a. Given your current life stage, which of the following aspects are important to you?

C2b. In the next 5-10 years, which of these aspects will be important to you? Base: - Millennials n=53b, Gen X n=605, Boomers n=639. Mass Affluent n=1,779
PUBLIC



: : . . . . Investment preferences
? m m )
What is Quality of Life: Wealth and health Qutlook on retirement Relocation sentiment & legacy planning

Developed markets want to generate other sources of income as they currently rely more on their salaries, compared to
Emerging markets who have more diversified income streams.

|Top life goals among Developed vs. Emerging markets (among Mass Affluent)

Developed markets Emerging markets

i i ; . 0 ; iag- 9Q0
49% of developed markets rely on salaries; 18% rental income; 16% personal business income More d|veri|f|ed income st.ream..29 %o of emerging markets rely on salaries; 28% rental
income; 27% personal business income

.4
3 ‘lllll _

Current life goals Goals in next 5-10 years Current life goals Goals in next 5-10 years

B Spend time with family and friends B Spend time with family and friends Spend time with family and friends Spend time with family and friends

Traveling and seeing the world Traveling and seeing the world B Ensurq gnough protection against any [ | Ensurq gnough protection against any
adversities adversities

[ Generating passive income [ | g:;%t:rlglsng pre-retirement living Traveling and seeing the world Traveling and seeing the world

| Maintaining pre-retirement living B Generating passive income B Generating passive income | Maintaining pre-retirement living
standards gp gp standards
Ensure enough protection against any Ensure enough protection against any . . . . . o

[ | adversitios [ | adversitios B Lcarning new skills or trying new things B Generating passive income

Answers based on Rank 1-b5

C2a. Given your current life stage, which of the following aspects are important to you?

C2b. In the next 5-10 years, which of these aspects will be important to you? 15
Base: Developed markets (HK/SG/US/UK) n=794, Emerging markets (CN/IN/MY/UAE/MX) n=985 Mass Affluent n=1,779

PUBLIC
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Investment preferences

. . o . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Financial fitness contributes to peace of mind. The finding reinforces the results from HSBC Life's +Factor Study’, validating
that financial fitness, and physical and mental wellness have high correlation with one another.

ICorreIation of dimensions (among Mass Affluent)

Financial fitness Mental wellness Physical wellness

100 £ 100 $ 100
» = z
g g 5
= > .g
$ 80 2 80 g 80
— c 4=
£ g o
£ S 5
c o 2
B £ 7
3 P &
2 40 e 40 2 40
o % -
6 2 2
[0} c_(g [}
g 20 % 20 E 20
[} > c
3 a o
g 5 g
% 0 < 0 2 0

= © .
2 Financially Moderate Financially P Very low Below Average Above o Low Moderate High
: . 5 (@)
e Unfit Very Fit 3 average average £
2 o o
] e
x 2 _;g
; ; R . .
=8— 9% who score high on physical wellness —8—% who score high on physical wellness o\% —8—2 who are financially very fit
=@—7 who are above average on mental wellness =8—" who are financially very fit —8— % who are above average on mental wellness

B4. How physically fit do you consider yourself to be right now? B5. Below are some statements about feelings and thoughts. Please select the occurrence that best describes your experience of each over the last 2 weeks. 4 questions on Financial
fitness: A3. The following sentences describe different people’s understanding of financial products and their habit of information search. Are they applicable to you? A4. The following sentences describe different people’s habit of financial planning.
Are they applicable to you? A6. The following sentences describe the financial situation and habit of different people. Are they applicable to you? A7. The following sentences describe different people’s approaches and views on handling financial
security. Are they applicable to you? Base: Mass Affluent n=1,779

1 https://www.life.hsbc.co.uk/customers/health-and-wellbeing-centre/health-and-wellbeing-study/

PUBLIC


https://www.life.hsbc.co.uk/customers/health-and-wellbeing-centre/health-and-wellbeing-study/

What is Quality of Life? Wealth and health Outlook on retirement

Relocation sentiment

Investment preferences
& legacy planning

The data further validates the strong link between physical and mental wellness, and between financial fitness and

mental wellness.

| Interaction of dimensions

The financially fit are 2 1 X as likely to score high on
physical wellness too.

O Physical
wellness

Those who score high on physical wellness are 1 .5X
as likely to be financially fit.

A

Financial
fitness > Mental

(&
5 wellness

-

PUBLIC

Highest correlation

Those who score high on physical wellness are

9.3X as likely to score above average on mental
wellness too.

Those scoring above average on mental wellness

are 57X as likely to score high on physical
wellness too.

High correlation

The financially fit are 43X as likely to score above
average on mental wellness.

Those scoring above average on mental wellness are

1 .9X as likely to be financially fit than those who
score low on mental wellness.

A



What is Quality of Life?

Wealth and health

Outlook on retirement

Relocation sentiment

Investment preferences
& legacy planning

The results further show that mental wellness is correlated to wealth, starting investing earlier, among homeowners and
those better prepared for retirement, all of which would contribute to peace of mind.

|Correlation of wealth and financial fitness to mental & physical wellness (among Mass Affluent)

Wealth tier

64%
52% 53% 55% °

29% 3394

16% 239 26%

25-100K  100-250K 250-500K 500K -1M

Home ownership

[0)
529 59%
28%
18% .
Rent house Own house

Various questions
Base: Mass Affluent n=1,779

Age started investing

0
64% 56% 58% 59% 55%
0
29I/° 22% 22% 25% 20%
18-20 21-25 26-35 36-45 46 or more

Preparedness for retirement

68%

43%
34%

14% l
I

Unprepared for retirement Prepared for retirement

[l % Scored high on physical wellness % Scored above average on mental wellness

PUBLIC

Type of investor

59Y%
51% °

27%
18%

New investor Experienced investors

Investments owned

0,
59% 64% 70%
27% 31% :.io/o
Traditional Alternative Purpose driven



What is Quality of Life?

Wealth and health Qutlook on retirement

Relocation sentiment

Investment preferences
& legacy planning

The Quality of Life Index is composed of the three dimensions that consumers consider most important to having a good
Quality of Life — physical and mental wellness, and financial fitness.

|Qua|ity of Life Index - Methodology and calculation (among Mass Affluent)

The Quality Of Life Index is the weighted average of the three dimensions & is measured as below.
(The minimum possible score is 0 and the maximum is 100)

Uses multiple questions covering
financial habits, knowledge,
planning, and security to rate
respondents

Respondents’ self-reported physical
wellness

Physical
wellness

73

=\ Quality
® of Life
= 7H Uses responses to multiple

. . men rer nden
Financial statements to score respondents

Mental

fitness <
8 2 - wellness
70

e

PUBLIC

Calculation and weighting

Step 1: The raw scores for the factors were
re-scaled to 0 to 100 for each respondent.

Step 2: They were weighted by the relative
importance each respondent gave to each
of these factors.



What is Quality of Life?

Wealth and health

Outlook on retirement

Relocation sentiment

The overall Quality of Life Index stands at /5. Developed markets show a lower Quality of Life score.

|Qua|ity of Life Index (among Mass Affluent)

o Physical
wellness

73

Quality

@ of Life
= 75
Financial
fithess < bz
82 : wellness
: 70

Emerging Affluent Scores:

Quality of Life Index -71
| Physical - 71 | Mental - 66 | FinFit - 78

Developed markets (HK/SG/US/UK), Emerging markets (CN/IN/MY/UAE/MX)

69

UK

N

r

Quality of Life Index

68

HK

80 80 79 79

Investment preferences

& legacy planning

77

MY

[

E

Developed markets

PUBLIC

Emerging markets

21



Investment preferences

. . o . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Respondents rate themselves higher on financial fitness than on physical or mental wellness in all markets. The gap between
Emerging and Developed markets is much wider for physical and mental wellness than for financial fitness.

|Qua|ity of Life Index (among Mass Affluent)

® Physical

85 a4 wellness

o Physical
wellness - 80 ‘ 81 ‘80 ‘
80 80
79
73 . . . - 78 ‘ 78 ® Mental
/6 .75 wellness

N Quality
®

of Life ) )
Financial

FinSBancial 75 O 67 66 ' fitness
f. Mental 66 65 66 ‘ 65
ithess

I wellness
(@
g2 \EARM @ O

Emerging Affluent Scores: % E H n |§| El
HK IN MX CN MY

Quality of Life Index -71 UK us SG UAE
| Physical - 71 | Mental - 66 | FinFit - 78 . ) Y
Developed markets Emerging markets

J

Developed markets (HK/SG/US/UK), Emerging markets (CN/IN/MY/UAE/MX)
PUBLIC



What is Quality of Life?

Wealth and health

Outlook on retirement

Relocation sentiment

Mental wellness scores show the biggest improvements as the wealth tier increases.

|Qua|ity of Life Index - by generation (among Mass Affluent) & wealth tier

o Physical
wellness

73

Quality

@ of Life
= 75
Financial

Mental
wellness

fithess \
82 -&

70

Emerging Affluent Scores:

Quality of Life Index -71
| Physical - 71 | Mental - 66 | FinFit - 78

83

Millennial
25-39

82

Gen X
40-54

81

Boomers
56-69

J

\

78

25 -
100 K

82
81

72
@

70
®-
100 - 250 -
250K 500K

83

500 -
™

Investment preferences
& legacy planning

83 ® Physical
wellness

. 76 ® Mental
wellness
.73
Financial
fitness

1-2M

/

Generations

PUBLIC

Y

Wealth tiers (investable asset amount)



What is Quality of Life? Wealth and health Outlook on retirement

Those in Emerging markets are more aggressive in their financial goals.

|Savings needed for a good Quality of Life - by market (in USD millions)

. Developed markets . Emerging markets

UK
0.88

Cb. In the next 5-10 years, how much savings do you need in order to achieve a good Quality of Life?
Base: Mass Affluent - Each market n=~200.
PUBLIC

Relocation sentiment

Investment preferences
& legacy planning



Investment preferences

. . o . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Consumers in Developed markets are more reliant on salaries, while entrepreneurship is higher in Emerging markets, a
possible reason why Emerging markets have more diverse sources of income.

|Why are Emerging markets more aggressive in their financial goals?

Developed markets Emerging markets l

Source of wealth

Salaries 49 57 52 45 43 29 40 26 31 25 26

Inheritance 9 4 7 9 16 11 6 13 10 11 14

Rental income 7 5 7 7 8 11 9 10 9 12 15

Profits from businesses 4 3 3 5 4 10 10 10 10 10 8

Avg. no. of sources of 3.9 3.5 4.3 3.9 4.0 6.1 5.1 6.6 5.8 71 5.6
wealth

Source of retirement income
Personal savings 66 66 68 65 64 54 57 50 59 49 57
Rental income 18 15 22 15 20 28 14 34 28 35 27

Income from personal
business

S11. Thinking about your wealth, approximately what proportion come from each of the following sources? B1.1 In your current life stage, what are the aspects that you consider important for a good Quality of Life?
C20. Which of the following sources of retirement income do you expect to actually rely on when you retire? S3. What is your current employment status? Developed n=794, Emerging n=985
PUBLIC



Investment preferences

. . o . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Those in Emerging markets are more likely to say that Quality of Life has improved post pandemic.

|Assessment of Quality of Life compared to before the pandemic (Net scores* by markets )

Developed markets Emerging markets

72%

57%
41% 44%
16% 10, I
. 2%
| CN UAE
=

SG UK HK | MY MX
= .
1 !

o

[
=

*Net scores= Better (Top 2) — Worse (Bottom 2)
B1. What is your assessment of your Quality of Life today compared to before the pandemic (i.e., prior to 2020)?
Base: Mass Affluent - Each market n=200 approx.
PUBLIC



Investment preferences

. . s . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Respondents in Emerging markets, especially mainland China, India & the UAE feel more positive and optimistic than those
in Developed markets.

| Mental wellness statements (by market)

% who said “All of the time/often” to each statement
| e |

66 70

| have been feeling optimistic about the future

I have been feeling useful

I have been feeling relaxed

I have been feeling interested in other people

| have had energy to spare

| have been dealing with problems well

I have been thinking clearly
| have been feeling good about myself
I have been feeling close to other people

I have been feeling confident

| have been able to make up my own mind about things

| have been feeling loved
| have been interested in new things

I have been feeling cheerful

- Highest value

Lowest value l

27

B5. Below are some statements about feelings and thoughts. Please select the occurrence that best describes your experience of each over the last 2 weeks. Developed markets {HK/SG/US/UK) n=794, Emerging markets (CN/IN/MY/UAE/MX) n=985
PUBLIC



Investment preferences

. . o . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Emerging markets do well in overall financial planning, are confident in choosing financial products, update their risk
tolerance periodically and are able to increase the value of their assets more effectively.

% who said YES to each statement

| Financial fitness statements (by market)

Financial knowledge

You are confident enough to choose the financial products that suit your needs 86 87 85 88 91 96 92 94 90

Before purchasing financial products, you would first understand the product features, benefits & potential risks 9% 97 96 98 99 98 94 €15 98

Before purchasing financial products, you would first compare different products before making decision 93 93 94 92 95 96 94 93 94

In the past 12 months, you have assessed/updated your risk tolerance level 80 80 74 64 I 90 75 86 80 78 I

Financial planning

You regularly review your financial plan, at least once a year 86 82 86 92 90 95 88 93 96

You ask financial advisers, insurance brokers and bank staff for professional advice whenever necessary 72 75 78 70 92 86 79 87 83

You have adequate protection for the health care costs/unpredictable medical expenses 76 78 85 84 91 90 88 87 85

You have a comprehensive financial plan for retirement 60 68 80 81 77 89 82 84 85

Financial habits

Even if you had no income, you could afford to cover your basic living expenses for 6 months with savings 94 91 86 86 92 92 84 86 91

In the past 6 months, you have ever forgotten to pay bills by their due dates 24 29 27 26 24 38 36 58 29

In the past 6 months, you have utilised financial products to increase the value of your assets 90 86 64 60 94 87 80 83 86

You monitor your expenses every month to prevent overspending 84 89 84 86 58 90 87 88 92

Financial security

You check your bank account & credit card monthly statements every month & confirm transaction records to 94 94 95 92 83 94 91 92 94

discover any misappropriation/suspicious transactions

You carefully keep your bank account login information & prevent others from seeing you enter your password 94 96 9B 94 95 97 92 94 96

In the last 6 months, you have ever provided credit card info on unknown online shopping sites 28 39 28 33 26 44 42 68 33
Lowest value Highest value

A3. The following sentences describe different people’s understanding of financial products and their habit of information search. Are they applicable to you? A4. The following sentences describe different people’s habit of financial planning. Are they
applicable to you? A6. The following sentences describe the financial situation and habit of different people. Are they applicable to you? A7. The following sentences describe different people’s approaches and views on handling financial security. Are
they applicable to you? Developed markets (HK/SG/US/UK) n=794, Emerging markets (CN/IN/MY/UAE/MX) n=985

PUBLIC



Investment preferences

. . o . . .
What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Financial and physical health issues are dominant barriers to achieving life goals. The top three are rising cost of living (HK,
SG, UK), inflation (US, UK) & concerns around physical health.

IConcerns in achieving life goals (among Mass Affluent)

HK & SG: 84% US: 76% IN: 62% IN: 57%
UK: 82% UK: 77% MY: 69% MX: 69%

77. 74+ 62+ 57+ 54+« 50+ 41« 40+ 36« 29+« 15«

99 ) ) » VA7

Rising cost of Inflation eating  Physical health Higher Inability to save  Higher interest Increasing home Mental health  Helping parents  Losing my Job Helping adult
living into the value of issues healthcare cost  enough money rates ownership cost issues and children & grand
my savings for a grandparents children with
comfortable with their financial needs
retirement financial needs

C4. What are the top 3 concerns you have today in achieving the key life goals that you have mentioned?
Base: : Mass Affluent n=1779
PUBLIC
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What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Millennials and Gen X prioritise supporting family financially and creating additional income streams, while Boomers
prioritise saving for vacations and leisure, and fighting against inflation.

|Top Financial goals (among Mass Affluent)

Top 5 financial goals - by generations

Top 5 financial goals - overall

Gain wealth for - 58%

financial security

|\

Pl ing f 0
etromont | B Millennials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69)

B 54%  Gain wealth for financial security [ 61%  Gain wealth for financial security [l 60%
Supporting family - 47%
financially

1 Gain wealth for financial security

2 Supporting family financially B 47% Planning for retirement B 60% Planning for retirement B 59%

For additional/ . g  Foradditional/multiple income 44% Supporting family financially B 47% Supporting family financially B 48%
multiple income 41% streams
sreams For additional/multiple i

4 Planning for retirement B 42% or adal Ionsirerg;slp € hcome 40% For vacation/leisure B 48%
F tion/
|e?er/rica o - 40% 5  Education savings for child/ren B 42% Education savings for child/ren B 40% To fight against inflation B 39%

A1. Currently, what are your top 5 financial goals?
Base: Mass Affluent n=1779, Millennials n=535, Gen X n=605, Boomers n=639
PUBLIC
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What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

While retirement means more time to enjoy life to all generations, Millennials and Gen X tend to think more about financial
freedom while Boomers associate it more with health, family and travel.

| Meaning of retirement (Spontaneous)

Top 5 retirement goals - by generations

Top 5 retirement goals - overall

Spending time
with family/ - 20%

happy life . Voo N\ S | 2
Financial freedom - 18%
Millennials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69)
Plenty of time to o Spending time with o . : o Spending time with o
rest and relax - 14% 1 family/happy life B 20% Financial freedom B 18% family/happy life B 21%
2 Financial freedom B 19% Spending time With B 18% Financial freedom B 4%
Stress-free and - 139% family/happy life
comfortable life °
3  Stress-free and comfortable life 15% Stress-free and comfortable life 14% Plenty of time to rest and relax B 13%
Freedom to do - 8%
Q (0]
what | wish 4 Plenty of time to rest and relax B 4% Plenty of time to rest and relax B 3% Stress-free and comfortable life 10%

Continue to work o 5 Freedom to do what | wish M 8% Freedom to do what | wish BN 9% Freedom to do what | wish B 7%
with less hours 4%

C10. What does retirement mean to you?
Base: All respondents n=2250, Millennials n=750, Gen X n=755, Boomers n=745
PUBLIC



What is Quality of Life?

Retirement means...

Time-period when you're
free from work burdens and
look forward towards
achieving your other goals in
life.

(India, 29, Millennial,
employed full-time)

What it means to me is
financial freedom.

(Malaysia, 43,
Gen X, employed full-
time)

C10. What does retirement mean to you?
Base: All respondents n=2250.

Wealth and health

Outlook on retirement

Take relief from work life and
1
enjoy the rest of my golden
years by spending time on
what | want to do and not
worry about anything.

(Singapore, 28, Millennial,
employed full-time)

Relaxed and free life without
any stress after achieving all.

(UAE, 62, Boomer,
housewife)

Spending quality time, being
healthy and happy with my
husband doing all the things
| couldn’t do when | was
stressed out working, ideally
in the sunshine.

(UK, 49, Gen X, retired)

To enjoy the finer things in
life, excellent health, travel
the world and have family
around..

(US, 69, Boomer,
self-employed)

PUBLIC
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What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

The Mass Affluent and Boomers are excited about retirement. Despite having started earlier with their financial planning,
37% of Millennials are concerned about retirement.

| State of mind about retirement (among Mass Affluent)

, Mass Affluent

Mass Affluent Emerging Affluent Millennials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69)
__Net Score +13% 6% 2% +6% +33%
(Excited — Concerned)
Top 2: Top 2: Top 2: Top 2:

M Very excited 42% 30% 37% 53%
()
Somewhat excited 10% p 14% 11% p \
@ Neither excited nor 18% 20% 23% &
concerned 27% 24%
Bottom 2: a

Extremely concerned 37%

M Somewhat concerned

Significantly fewer of them review their financial plan regularly,
ask for professional financial advice, or keep their bank account

Net scores* by market info secure when compared to other Millennials
Developed markets Emerging markets
us | oss | omc | uc [ w | omx | oov | v | owW
-1% -19% +18% +13% +15% +35% +39% +24% -3%

*Net score= Excited about retirement (Top 2) — Concerned about retirement (Bottom 2)

C11. How do you feel about retirement?

Base: Mass Affluent - Millennials n=535, Gen X n=605, Boomers n=639, By market n=200 approx., Emerging Affluent n=451
PUBLIC
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What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Decline of physical health and financial issues are the top concerns for retirement.

| Top retirement concerns (among Mass Affluent)

Need to save more money to
Inflation eating the value achieve a comfortable
Decline of physical health of the retirement savings Higher healthcare cost retirement Cognitive decline

@ 0

40, 36 26

A\~
49,

Relative importance of these concerns by market

Developed markets Emerging markets

Decline of physical health 49 44 58 63 i 49 48 45 51 43 40
Inf!ation eating into the value of the 42 54 52 i 47 40 46 45 31 26 35
retirement savings LT N H

Higher healthcare cost 40 40 : 50 53 21 47 41 27 33 44
Need to save more money 1o 36 VT 35 30 36 i 38 38 i 26 E A0 39 i
achieve a comfortable retirement feremaeedd Ty A T
Cognitive decline 26 24 21 27 i 39 29 29 27 20 18

C12. What are the top 3 concerns you have today when you think of retiring?
Base: Mass Affluent n=1,779
PUBLIC
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The concept of retirement has evolved. While nearly all markets have an aspiration to retire earlier than the formal retirement
age, b1% intend to continue working past official retirement. Millennials aspire to retire 7 years earlier than other generations.

| Retirement age aspiration

HK

UK us IN MX UAE SG CN MYy
Aspired retirement age by market
The average aspired retirement age is
60 62 61 61 60 60 60 59 58 57

Aspired retirement age by generations

Millennials Gen X Boomers
(Age 25-39) (Age 40-54) (Age 55-69)

51%

would continue

working past the
retirement

® Plan to work full-time ® Plan to work part-time

Not decided yet ® Plan to fully retire/stop working

C18. Do you foresee to stop working after retirement?
C17. Personally, at what age do you expect/aspire to retire?
Base: Those who are employed/ self-employed Overall n=1,956, Millennials n=723, Gen X n=707, Boomers n=526,

PUBLIC
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Among those who want to continue working, 7 in 10 say they want to stay engaged and active, especially Gen X.
Boomers focus more on financial reasons.

| Reasons for working after retirement (among Mass Affluent) L...i Financtal
MX: 84% HK: 67%, SG: 63% UAE: 54%,
UK: 81% US: 64% MX: 73% CN: 53%, MX: 48% CN: 43%, HK: 40% UAE: 41%, IN: 38% UK: 22%
v v v v v v v
70% 5 58% 51% 42% : 32% 31% 13% :
68% 68% :
8% gop a1
P 31% 32% 3% 32% 9go, 32%
ll .l i
Stay engaged Increase financial Building skills & knowledge Contribute in area of For health insurance  To fulfil financial obligations Pay off home mortgage/
and active : security expertise coverage debts

B Millennials (25-39) m GenX (40-54) Boomers (55-69)

Motivations to work beyond retirement by market

Emerging markets are less likely to
Motivation Developed markets Emerging markets work for financial reasons after

retirement

Financial reasons 88% 81%
Non-financial reasons 90% 95%
C19. What are the main reasons why you want to continue working beyond the traditional retirement age?

Base: Those who want to work post-retirement Mass Affluent n=786, Millennials n=240, Gen X n=302, Boomers n=244
PUBLIC



What is Quality of Life? Wealth and health Outlook on retirement

Investment preferences

Relocation sentiment )
& legacy planning

US and Hong Kong anticipate needing the highest savings to attain a quality retirement lifestyle, in line with the higher cost

of living and healthcare costs. Singapore and mainland China are close behind.

|Amount needed to have a comfortable retirement lifestyle (among Mass Affluent)

Average retirement savings needed by market (in USD millions)

us

Preparedness for retirement by market (Net scores* by markets)

+41% +19% +26% +39% +45% +51%

How much is the retirement savings gap? (among those unprepared to meet retirement goals) (in USD thousands)

733 815 692 556 547 664
(61%) (74%) (74%) (60%) (66%) (87%)

% in brackets refer to the savings gap as a percentage of perceived retirement savings needed

C13. How much retirement savings do you need to have to feel comfortable and secure?

HK SG CN MY UK UAE MX IN

*Net scores= Prepared for retirement (Top 2) — Unprepared for retirement (Bottom 2)

+51% _. +56% _. +63%
610 303 217
(87%) (58%) (72%)

C14. Taking your current wealth portfolio into consideration, how well prepared you are for retirement? C15. You mentioned that your current wealth portfolio is not fully aligned with your retirement goals, how much more do you think you need?

Base: Mass Affluent n=200 approx. per market
PUBLIC



What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment Investment preferences
& legacy planning

Those in Developed markets are much more reliant on salaries while Emerging markets have more diverse income streams

e 4

| Source of income and wealth (among Mass Affluent) . 4 "

g

_— ' A
o P
\‘ ! R
30/0 ']0/0 \ ! N :
m Salaries 15%
® Gains from investing
. 0 -
Developed " Inheritance 1% Emerging

markets

, markets
Rental income

Profits from business

Others

S11. Thinking about your wealth, approximately what proportion comes from each of the following sources? 39
Base: Developed markets (HK/SG/US/UK) n=794, Emerging markets (CN/IN/MY/UAE/MX) n=985

PUBLIC
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What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment & legacy planning

Respondents in Developed markets expect to rely more on personal savings and pensions in retirement than those in
Emerging markets. More respondents in Emerging markets expect to have rental income or profits from businesses.

| Expected sources of retirement income (among Mass Affluent)

Personal savings

Stocks and bond investments

Retirement savings schemes || NG 22

I /1%
I 42%

Government pensions _528%§ I 2 1%
Annuities/insurance plans | EGEGNGzEG 22% I 239
Part-time work [ N INEEEM 20% I 21
Rental income N 15% _28%
Profits from business | NN 16% _27%
Money from inheritance | R 15% B 5%
Home equity value | NN 15% B 3%
Support from children [ 10% I 5%

C20. Which of the following sources of retirement income do you expect to actually rely on when you retire? 40
Base: Developed markets (HK/SG/US/UK) n=794, Emerging markets (CN/IN/MY/UAE/MX) n=985
PUBLIC
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What is Quality of Life: Wealth and health Outlook on retirement Relocation sentiment & legacy planning

27% plan to relocate to achieve a better Quality of Life while another quarter are contemplating it. The desire to relocate is
highest among Millennials, and in emerging markets, especially Malaysia, the UAE and India.

| Plans to relocate (among Mass Affluent)

Planning to relocate Relocation timeline
HK:48%,
CN: 45%,
Millennials 38% IN: 63% SG: 42%
®Yes Gen X 23%
36% 49% 15%
Maybe
Boomers 20%
= No
B Next 1-3 Years Next b-10 Years  ® During retirement
| Plan to relocate — by market (among Mass Affluent)
Developed markets Emerging markets
s oA L wy ] _om o w o
26 24 23 19 a7 P32 P 26 18

C7. Do you plan to move to another city or country to achieve a better Quality of Life in the future? Base: Mass Affluent n=1,779
C7a. When do you plan or consider moving? Base: Those who plan to relocate {Yes) n=471 Mass Affluent
PUBLIC
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What is Quality of Life? Wealth and health Outlook on retirement

Investment preferences

Relocation sentiment .
& legacy planning

They cite various reasons for wanting to relocate - better climate, better healthcare, lower living expenses, or to be closer to
family and friends. Millennials are more likely to move for professional development.

| Reasons for relocation (among Mass Affluent)

Top 10 destinations for relocation by rank*

#2.CA Driven by
HK, MY
#1.US #7.sp Driven by HK, SG | #8.Jp
#6.UAE S,
#4.5G
#10.TH
#3. AU
#9.NZ

*international movements only
The numbers in red are the rank order of preference of destinations

C8. Where would you plan to move to?
C9. Why are you planning to live outside your current location?
Base: Those who plan to relocate (Yes) n=471

Reasons for relocation

Better Quality of Life

To have better climate

To have access to better
healthcare options

To lower my expenses

For professional
development

For education reasons

To be closer to where my
friends live

To be closer to where my
parents live

To be closer to where my
children live

PUBLIC

CN: 79% | SG: 78% | MX: 85% |

Markets with a higher cost of
living are more likely to say so:
SG: 61%, UK: 53%, USA: 35%,

HK:35%

m Among top 3 reasons for:
Mexico: 47%, IN, MY: 39%, UAE:

38%; Millennials: 34%

| Top market: UAE: 34%

22%

43
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Investment preferences

What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment .
& legacy planning

Across generations, there is a desire to increase alternative investment products as part of their overall wealth portfolio.
Investment in ESG assets is growing.

| Financial products currently owned vs. intend to own (among Mass Affluent)

By generation
Y9 Overall Milllenials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69)

M.//j 97% 98% 98% 97%
o8

Traditional

2% 2% 2% 2%

Top alternative investments owned:
cryptocurrencies, private equity / venture capital,
hedge funds, structured products / derivatives

N\ .
% 73% 86% 70% 65%

Alternative

. N

18% 10% 20% 21%

Driven by Millennials,
USD 500K+ wealth tier

U@ Millennials’ favored sources of

38% . . .
29% ° 25% 919 26% 16% investment guidance: social

18% 17% . ; . . 1
ESG investments - - ’ ] ] media, financial blogs, specialised
trading websites, podcasts and

newsletters.

Il Currently own Plan to invest in next 1-3 yrs

AB8. Then, which of these savings and investment products do you currently have or plan to have in the next 1-3 years? N . , , .
Base: Mass Affluent n-1,779. Millennials n536, Gen X n—605, Boomers n—639 For definition of Traditional, Alternative, and ESG investments, please click here 46

PUBLIC



What is Quality of Life?

Wealth and health

Outlook on retirement

Interest in ESG investments is higher in Emerging markets.

Relocation sentiment

| Financial products currently owned vs. intend to own (among Mass Affluent)

By market

ek

Traditional

-O-
ol

Alternative

N
>

ESG investments

Overall

97%

2%

73%

18%

o,
29/018%

HK

99%

1%

57%

I22%

25% 179,

SG

98%

1%

58%

I22%

29%
16%

us UK
94% 93%
4% 4%
53% 64%

I22% 19%

16% 13% 19% 11%
[

Il Currently own

CN IN
99% 100%
1%
790/0 850/0
1 60/0 ’I ’I OA)
26%25% 33% 530,

Plan to invest in next 1-3 yrs

AB8. Then, which of these savings and investment products do you currently have or plan to have in the next 1-3 years? Base: Mass Affluent - Each market n=200 approx.

PUBLIC

MYy

100%

85%

12%

42%

.1 9%

Investment preferences

& legacy planning

UAE

99%

1%
92%

6%

47%

.15%

MX

95%

4%

81%

16%

280/0 220/0

47



What is Quality of Life? Wealth and health Outlook on retirement

Investment preferences

Relocation sentiment .
& legacy planning

Each succeeding generation started investing earlier than the previous one, with Gen Z starting to invest at age 23,

ten years before Boomers at age 33.

|Average age when first started actively investing (among Mass Affluent)

33%
30% | 30%
25%
§ 23% I
Overall Gen Z (25-26 yo) Millennials (27-39) Gen X (40-54 ) Boomers(55-69)

A2. When did you first actively invest?
Base: Mass Affluent N=1779, Gen Z (25-26 yo) n=35* small base for indicative purpose only, Millennials n=535, Gen X n=605, Boomers n=639
PUBLIC

The younger generations own more alternative
investments than the older generations - particularly
crypto and NFT.

Top 4 alternative investments owned

220/0 210/0
GenZz Millenials Gen X Boomers
=@—Derivatives =@=Private equity =@=Cryptocurrencies NFT

48



What is Quality of Life? Wealth and health

Those investing in ESG feel more relaxed, closer to other people and have more energy to spare.

| ESG investors and positive thinking (among Mass Affluent)

% saying “All the time/often” to each statement

Ranking based on the gap %
| have been feeling relaxed

| have been feeling close to other people

| have had energy to spare

| have been feeling interested in other people
| have been interested in new things

| have been feeling cheerful

I have been feeling confident

| have been feeling optimistic about the future
| have been feeling good about myself

| have been feeling loved

| have been feeling useful

| have been dealing with problems well

| have been thinking clearly

| have been able to make up my own mind about things

B5. Below are some statements about feelings and thoughts. Please select the occurrence that best describes your experience of each over the last 2 weeks. Financially unfit and financially very fit are based on 4 questions on financial fitness

Base: Mass Affluent n=1,779, ESG investors n=520, Non ESG investors n=1,259

Overall
64%
62%
60%
56%
66%
66%
69%
65%
69%
65%
70%
67%
74%
76%

30%

Outlook on retirement

40%

PUBLIC

—a— Non ESG investors

50%

60%

Relocation sentiment

70%

Investment preferences
& legacy planning

ESG investors

80%

90%

100%

GAP
13%
13%
12%
12%
1%
10%
8%
8%
7%
7%
6%
6%
5%
0%
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What is Quality of Life? Wealth and health

Investment preferences

Outlook on retirement Relocation sentiment .
& legacy planning

Preparing for unexpected events, showing support for the family, and transferring wealth are the key legacy planning

objectives.

| Legacy planning objectives (among Mass Affluent)

Preparing for unexpected events, such as incapacity or death
Showing love and support for my family even after | am gone
Transferring wealth to the next generation or beneficiaries
Protecting the interests of surviving spouse or partner

Planning for future financial obligations

Passing on family values, traditions, and culture to heirs

Reducing conflict and promoting harmony among heirs

Leaving a lasting legacy

Preparing the next gen to take on leadership roles in family business
Ensuring continuity of family business or organisation

Donating to charity or causes | support

Overall

58%

56%

56%

53%

52%

48%

41%

39%

36%

31%

29%

D2. When thinking of estate/legacy planning, which of these objectives are important for you?

Base: Mass Affluent n=1,779, Millennials n=535, Gen X n=605, Boomers n=639

—@— Millennials —@—Gen X —@— Boomers Donating to charity or causes | support As expected,
high wealth tier exhibits a greater inclination; UK
prioritises it most across markets.

By wealth tier (investable asset amount)

USD 100-600K I 27/%
USD 500K -1M I 30%
USD TM+ I 34%

By markets

UK I 41%
UAE I 33%

IN N 32%

MY I 32%

HK I 29%
USA I 29%

SG N 8%

CN N 1%

MX I 18%

15%  25%  35%  45%  55%  65%

PUBLIC
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What is Quality of Life? Outlook on retirement Relocation sentiment

Having started investing earlier than the older generations, Millennials are more likely to view legacy planning from a holistic
perspective beyond just the execution of a will.

| Preparations done for legacy planning (among Mass Affluent)

7™ \ y '
Millennials (Age 25-39) Gen X (Age 40-54) Boomers (Age 55-69)

Executed a will/succession plan N 44% I 33% N 43% I 49%
Created an inventory of material wealth I 35% I 41% I 34% I 1%
Started asset allocation for different beneficiaries I 32% I 36% I 32% I 23%
Consulted on tax efficient strategies for estate planning I 32% I 33% I 32% I 07%

Bought large insurance plans for inheritance purposes I 29% I 36% I 23% I 04%

Created a trust deed/trust fund N 29% I 37% I 25% I 26%
ﬁzg;;nctﬁs an enduring power of attorney for mental . 7% . 34% N 3% N 24%

| have not done any preparation B 20% B 16% N 02% B 20%

D3. Which of the following, if any, have you done to prepare for legacy/estate planning?

Base: Mass Affluent n=1,779, Millennials n=535, Gen X n=605, Boomers n=639

PUBLIC
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What is Quality of Life? Wealth and health Outlook on retirement Relocation sentiment .
& legacy planning

Among those who have not done any preparation, the most common reason stated is that it is too early to do so, especially
among Millennials. Inertia is the other big factor. A fifth say they don’t know where to start.

| Reasons for not taking steps towards legacy planning (among Mass Affluent)

—8—Mlillennials --Gen X —8—-Boomers

There is no need to prepare at this early point _ 37%
| know | should, but haven't gotten around to it _ 32%
| am not aware how to start it _ 20%
| don’t have substantial assets for my children o

e I o
to inherit
There are no consequences in not having a will - 10%
It is expensive to create a will/estate plan - 7%

0% 10% 20% 30% 40% 50%

D4. What are the reasons why you have not started preparing for legacy/estate planning?
Base: Those who have not done any preparation for legacy planning, Mass Affluent n= 348, Millennials n=87, Gen X n=131, Boomers n=130
PUBLIC
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Disclaimer

This report is issued and published by HSBC Holdings plc, 8 Canada Square,
London E14 5HQ and Bloomberg Media Studios, 2 Queen’s Road, 27/F, Cheung
Kong Center, Hong Kong. HSBC Holdings plc, the HSBC Group (together, “HSBC")
and Bloomberg Media Studios are not responsible for any loss, damage, liabilities or
other consequences of any kind that you may incur or suffer as a result of, arising
from or relating to your use of or reliance on this report.

The contents of this report are subject to change without notice. HSBC gives no
guarantee, representation or warranty as to the accuracy, timeliness or completeness
of this report.

This report is for general circulation and information purposes only. This report is not
prepared with any particular customers or purposes in mind and does not take into
account any investment objectives, financial situation or personal circumstances or
needs of any particular customer.

Excerpts from this factsheet may be used or quoted, provided they are accompanied
by the following attribution. Reproduced with permission from the Quality of Life
Report by HSBC published in 2023 by HSBC Holdings plc and Bloomberg Media

Studios. HSBC is a trademark of HSBC Holdings plc and all rights in and to HSBC vest

in HSBC Holdings plc. Other than as provided above, you may not use or reproduce
the HSBC trademark, logo or brand name. This report may not be distributed to any
jurisdiction where its distribution is unlawful.

This report does not constitute and should not be construed as legal, tax or
investment advice, solicitation and/or a recommendation of any kind from the bank
to you nor is it intended to sell any investments, financial products or services or
solicit purchases or subscriptions for them. You should not use or rely on this
document in making any investment decision. HSBC is not responsible for such use
or reliance by you.

Any market information shown refers to the past and should not be seen as an
indication of future market performance. This article should not be used as the basis for
any decision on taxation, estate, trusts or legacy planning.

You should always consider seeking professional advice when thinking about
undertaking any form of prime residential or commercial property purchase, sale or
rental. It is important to note that the capital value of, and income from, any investment
may go down as well as up and you may not get back the original amount invested.
Past performance is not a guide to future performance. You should consult your
professional advisor in your jurisdiction if you have any questions regarding the
contents of this article.

No part of this document or video may be reproduced, stored in a retrieval system, or
transmitted, on any form or by any means, electronic, mechanical, photocopying,
recording or otherwise, without the prior written permission of HSBC Holdings plc.

© HSBC Holdings plc 2023. All rights reserved.
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